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Preface

This book consists of three self–contained essays, an introduction
and some final remarks. The introduction is intended to provide a short,
non–technical overview of the following chapters. In each of the essays a
game–theoretic model is used to analyze a particular economic problem.
The essays are connected in that information and incentives play a crucial
role in each of them.

The motivation to write the essay on information acquisition and risk
management came through my work in a trading department of a bank,
where one of my tasks was to evaluate the market risk of the depart-
ment’s trading portfolio. The essay on repeated moral hazard can be
seen as a partial extension of the first essay to a multi–period setting.
Finally, the work on the problem of selling shares to retail investors was
motivated by the boom in initial public offerings (IPOs) in Germany dur-
ing the years 1999 and 2000, when many people became eager to buy
shares.

I am grateful to my advisors Elmar Wolfstetter and Hans Föllmer for
their support and encouragement. Special thanks go to Veronika Grimm,
who is the co–author of the third essay, and Daniel Krähmer for many
fruitful discussions. I am indebted to Rabbah Amir, Peter Bank, Antje
Brunner, Frank Riedel and seminar and conference participants at Berlin,
Lausanne and Oberwesel for useful comments. I also wish to thank the
staff of the Institute of Economic Theory I for technical support. Finan-
cial support by the Deutsche Forschungsgemeinschaft, Graduiertenkolleg
“Angewandte Mikroökonomik” and SFB 373 (“Quantifikation und Simu-
lation Ökonomischer Prozesse”), is gratefully acknowledged.
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